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ABSTRACT 

Internet has been used by many categories of people frequently to find information about Islam. 

Internet has been used by many students to seek information related to Hadith in various 

websites, blogs, portals and so on. The authenticity and accuracy of the information especially in 

Hadith is very important as it serves as guidance and references for many fields such as Islamic 

teachings, dakwah, fiqh, education and for individual Muslims in their daily lives. Therefore, the 

awareness of users especially Muslim students in Malaysia on the authenticity of Hadith on the 

Internet must be properly investigated to determine their level of awareness. The awareness 

factors including the user’s diffusion attitudes, learning opportunities, influence and passivity. 

This fieldwork research will discuss further to understand the students awareness on the 

authentication of Hadith on the internet and the effects on Muslim users. Thus, this research is 

necessary to measure Muslim students’ level of awareness on Hadith on the Internet. 
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1. INTRODUCTION 

Hadith is the second fundamental source of Islamic legislation after Al-Quran which Muslims use 
as their way of life. From the meaning mentioned above, it is clear that the status of a hadith or 
known as the “authenticity” of hadith as one of the main sources need to be known. In order to 
know whether a Hadith is authentic or not, Hadith scholars have been following clear steps in 
judging the Isnad. These steps are considered as traditional methods (Rebhi S. Baraka, 2014). 
Therefore, as all information nowadays are available at our fingertips, the methods used to 
justify the authenticity of Hadith which refer to Isnad or Sanad should be applied too on sources 
available from the Internet. This is because it helps to differentiate between the accepted and 
the rejected Hadith (Rebhi S. Baraka, 2014).        

The authenticity of Hadith is an important component of a Hadith. Religious scholars have 
published variety books in Hadith field and have analysed them. In Hadith, there are two parts, 
the actual narration, known as Matn and the chain of narrators (reporters) through whom the 
narration has been transmitted, traditionally known as Isnad. Hadith also can be classified into 
three types, Sohih, Hasan and Dhoif. Every type of Hadith consists their own distinguished 
characteristics. The major focus is on how social media platforms have distinctly affected the 
social life of several Muslims, as well as their spiritual practices, their religiosity, their teachings, 
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their issuing large Fatwas and their structuring fundamental communities in the Muslim typical 
countries. Therefore, generally, each Muslims especially student should be aware of this issue as 
it is related to their daily lives. 

The increasing amount of information flowing through social media forces the members of 
these networks to compete for attention and influence by relying on other people to spread 
their messages (Daniel M. Romero, 2011). Most activities that are based on academic purposes 
by institution in this country involving internet are connected the to open link of the websites, 
applications and media social users in order to receive and send the information. Thus, in 
relation to Hadith available on the internet, there are many websites related to Hadith as 
students can get access to them anywhere and anytime. Thera are also various electronic 
encyclopedias that are helpful in Hadith judgment like the Multaqa Ahl al-Hadeeth Forum 
(http://www.ahlalhdeeth.com), Shamela library (http://www.shamela.ws), Encyclopedia of 
Harf: Nine Books (http://www.harf.com), Aldourar Alsunnia (http://www.dorar.net/enc/Hadith) 
(Rebhi S. Baraka, 2014). Those websites are reliable as most Hadith involved are from the Kitab 
Sittah Hadith scholars. Students from Islamic courses may know those particular websites, but 
there are more curiosity and concerns on how the other Muslim students survive the 
authenticity of Hadith on the internet and the social medias.  

Therefore, this research paper will justify the awareness level and knowledge about authenticity 
of Hadith on the internet of Muslim students in several institutions.  

2. DEFINITIONS OF KEY TERMS 

2.1 Definition of awareness 
 
The Cambridge dictionary defined awareness as knowledge that something exists or 
understanding of a situation or subject at the present time based on information or experience.  
 
2.3 Definition of authenticity of Hadith 
 
Authenticity of Hadith is considered when the chain of narrators of a hadith fulfils the five 
criteria-continuity in the chain of narrators (ittisal al-sanad), integrity of character (adalah), 
infallible retention (dabt), freedom from any hidden defect (ghayr al-illah), and safety from any 
aberrance (adm al-shudhuhd) that the hadith is to be accepted as authentic. Authenticity of 
Hadith as claimed by Hadith authorities is entirely dependent on the authenticity of the chain of 
narrators reporting Hadith. There is hardly any serious attention paid to the authenticity of 
Hadith by the authentication of the text of Hadith (Khan, 2010).  

 
2.3 Definition of Internet 
 
Internet is a global computer network providing a variety of information and communication 
facilities, consisting of interconnected networks using standardized communication protocols 
(Press, 2017). The communication protocol known as Internet Protocol (IP). In early 1990s, most 
of the individual country networks were linked together into one worldwide network of 
networks. By the end of 1992, more than 1 million servers were on the internet. Todays, the 
Internet serves as the world’s largest portal to information, commerce, and entertainment 
(Patrick Ciccarelli, 2013) 
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3. METHODOLOGY 
 

Overall, the methodology used for this research can be described basically as a quantitative 
study. The study was conducted solely in the manner of a field study. The case study approach 
was used through online survey form technique for the data collection. In this study, the 
respondents were the final year students of Islamic Science University Malaysia (USIM) 
consisting of 5 students from the Faculty of Quran and Sunnah, 5 students form the other 
faculties such as the Faculty of Science and Technology, and the Faculty of Economic and 
Muamalat. The participants were chosen due to their study backgrounds, courses and 
engagement in research. The researchers have provided multistage sampling techniques to 
further narrow down the level of knowledge and awareness of Muslim students with different 
background studies.  
 

3.1 Data Collection Methods  
 

The researchers conducted the data collection by using sequence of procedures. A detailed 
explanation of the research methodology is presented as below: 
  

1. The participants were chosen among students from different faculties at the same 
university. 

2. An online software tools and service were used in the Internet survey which was 
Monkey Survey. 

3. The questions were given to the respondents through online form which structurally 
prepared and pre-tested. 

4. The participants answeedr the online software survey from the link, 
http://www.surveymonkey.com/r/VM3C6P5. 

5. The form was collected and stored in researcher’s Monkey Survey account. 
6. The data were analysed using qualitative approached.  

 
All questions constructed in the online form survey were proposed to answer research 
questions. The questions designed for respondents from different faculty were the same as all 
of the respondents have the same questions and answer choices. The questions were divided 
into 3 parts. The first part of the questions collected was demographic information. The first 
part of the collected information contained the respondent’s age, faculty and programme 
course they are in. The second part was about usage of the Internet and Hadith. This part was to 
investigate their experiences in using the Internet for seeking information of Hadith. The 
questions asked are as followed: What is your daily frequency range using the internet for 
seeking Hadith related information? Where do you commonly get the Hadith related 
information on the internet? Do you ever use electronic encyclopaedia on Hadith for seeking 
information on the Internet? The third part of the questions investigated the respondent’s view 
about the authenticity of Hadith on the Internet whether they are satisfying and how do they 
justify the information provided. Among questions asked were: How do you justify the 
authenticity of a hadith from the Internet? Are you satisfy with the authenticity of hadith 
already stated in the Internet? Do you concern with the Hadith authority available from the 
Internet? All the respondents have given full support and cooperation to answer the online 
survey through the given link via the social media such as the WhatsApp and Facebook.  With 
the high rate of Internet penetration in the country, it is considered appropriate to use the 
online survey method to capture the patterns and levels of religious engagement among 

http://www.surveymonkey.com/r/VM3C6P5
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Muslims (Azimaton Abdul Rahman, 2015). Finally, the data gathered were transcribed into table 
and analysed using quantitative and qualitative approach. 
 

4. FINDING AND DISCUSSION 
 

In general, this research has involved respondents from Muslim students range 22-23 years old 
which were among final years students of Islamic Science University of Malaysia. In general, the 
researchers have presented and divided the result into two parts. The first part presents and 
discusses the background of participants while the second part discusses the result from the 
analysis of the online software survey that attempt to answer the proposed research questions. 
 

4.1 Background of the participants. 
 

The participants comprised of students from four faculties in the Science Islamic University of 
Malaysia which involved five final year students from each faculty. Those participants were 
selected randomly from each faculty as they gave contribution and support to this research by 
answering the online survey form through the link given via social media.  Most of the students 
in Science and Islamic University of Malaysia (USIM) are from the Islamic secondary school, 
therefore they should have some basic knowledge about Hadith.  
 

4.2 Internet usage 
 

Table 1 shows the backgrounds of students and their frequency of internet usage. The table 
below investigates the daily frequency of usage of internet by participants in relation to Hadith. 
The result provides the evidence that all of the participants have used the internet at some 
points. 13 of the participants were using internet for Hadith information about 1-2 times in a 
day. Then, five participants from the Faculty of Quran and Sunnah (FPQS) and Faculty Science 
and Technology (FST) respectively show the highest frequency of usage of the Internet in a day. 
This indicates that participants are not only aware about Hadith’s information in the Internet, 
but also they have used them frequently.  
 

Table 1: Distribution of Participants According to Frequency of Internet Usage 

 Faculty Total no of 
participants  

Percentage (%) 

Frequency 
Internet Usage 
(times in day) 

FPQS FKP FST FEM  

1-2 5 2 5 1 13 65 

3-4    3 3 15 

5-6  1   1 5 

7-8  1   1 5 

9 and above  1  1 2 10 

total 5 5 5 5 20 100 
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4.3 Sources of Information on Hadith 
 

Table 2 provides information about the sources of information on Hadith that participants used 
on the Internet. 9 out of 20 participants used the websites as their sources for searching the 
Hadith related information. Only two of the participants were using other sources from those 
listed down which, one of them referred to books about Hadith and one left asked people she 
believed in to be referred to. This indicates that websites are the most frequently used sources 
of information by the participants for searching Hadith.   
 

Table 2: Distribution of Responses according to Sources of Information on Hadith 

Sources Response from 
respondents 

Percentage (%) 

Website 9 45 

Social Media 4 20 

Blog 4 20 
 

Electronic 
encyclopaedia 

1 0 

Other 2 15 

 
In this research, researchers need to know whether the participants have ever used an 
electronic encyclopaedia of Hadith on the Internet or not. Therefore, participants were asked 
about the e-encyclopaedia usage in the survey form. Table 3 provides the frequency of usage of 
the e-encyclopaedia of Hadith by the participants. Responses from the respondents showed that 
7 over 20 of the participants seldom use the e-encyclopaedia of Hadith on the Internet and only 
three of the participants always use it. This indicates that participants seems to prefer to use 
other sources of information on Hadith as their references rather than the authentic site like the 
e-encyclopaedia of Hadith. 
 
 

Table 3: Distribution of Responses according to the Frequency Usage of Electronic 
Encyclopaedia Hadith. 

Frequency 
of  Usage 

Responses from 
the respondents 

Percentage 
(%) 

Always 3 15 

Often 5 25 

Seldom 7 35 

Never 5 25 

 
4.4 Justification on authenticity hadith  

 
In this section, the participants were asked to provide information about their justification on 
the authenticity of Hadith on the Internet generally. This section was the most important part as 
it leads the researchers to know how the participants justify a hadith and what do they concern 
about.  From table 4, eight of the participants justified the authenticity of Hadith on the Internet 
by referring Hadith to the primary sources and only some of them have looked for the Matn of 
the Hadith. In general, the results indicate that all of the participants have great concern with 
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the contents of Hadith even though majority of them have only basic knowledge of Hadith. 
Therefore, the participants were brought to well justify their own ways for determining  the 
authenticity of Hadith. 
 
Table 4: Distribution of responses according to users justification on the authenticity of hadith 

on the internet. 

Justification Responses of 
Respondent 

Percentage 
(%) 

Look for the narrator of Hadith 3 15 

Look for the Hadith contents (Matn) 2 10 

Look for Hadith status at the end of hadith 4 20 

Check Hadith to the primary sources 8 40 

Identify the overall of Hadith's part 3 15 

 
4.5 Satisfaction of Users  

 
Other assessment on the criteria for the awareness of users on Hadith is their general view of 
the information related to Hadith on the Internet. Thus, table 5 provides information about the 
satisfaction of participants on Hadith on the Internet. 13 of the participants have demonstrated 
satisfaction and none of them feel very satisfy and not satisfy. As Internet being the centre of 
information services widely used today, this research has indicated that users have great 
awareness on information and contents of Hadith provided on the Internet. 
 
Table 5: Distribution of Responses to the Satisfaction of Users on the Authenticity of Hadith on 

the Internet 

Satisfaction Responses  Percentage (%) 

Very satisfy 0 0 

Satisfy 4 20 

Moderate 13 65 

Not too satisfy 3 15 

Not satisfy 0 0 

 

5. CONCLUSION 
 

This case study provides insightful information about the usage of the Internet and user 
awareness on Hadith among Muslim students. Although Internet have been used by almost all 
of the participants in the study, they have collectively aware that certain criteria needed to be 
applied to ensure the Hadith and its information acquired is accurate and reliable. Among the 
important criteria need to be considered by the users about knowledge of Hadith on Internet 
are: the need to know the sources of information used, the need to verify the content of Hadith, 
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the need to justify the authenticity of Hadith, the authenticity of hadith can be referred to or 
consulted with the more knowledgeable people in the field of Hadith. This study should benefit 
users of the Internet in the assessment of awareness on authenticity of Hadith on the Internet. 
With some criteria resulted in this study, awareness values can be increased and the risk of 
using false information can be reduced. 
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