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ABSTRACT 

 

The literacy on cash waqf among the Muslims is still limited due to the traditional perception and 

association of waqf on the use of land and fixed properties. It is becoming crucial in educating the 

Muslim community on the cash waqf as it could be an important tool that raises financial liquidity as 

well as productivity. It is also different from sadaqah jariah which may create similar opportunity 

towards users to get benefits from it. Thus it creates more accessible for donor to make cash waqf to 

fulfill spiritual duties and at the same time it contribute towards the society. Cash waqf is a new 

financial instrument in Islamic finance to enhance the social economic development of Muslim 

community. Recent concern is towards expanding the role and the use of cash waqf for the 

betterment of socio economic conditions of the human being in general. This includes having the 

cash waqf as a means of raising capital for the microenterprises which are surrounded with various 

challenges in accessing to financial assistance. This research examines donors’ awareness on the use 

of cash waqf for financing the microenterprises, by adapting a quantitative analysis. Few aspects of 

donors’ awareness including the spiritual satisfaction, promotion of cash waqf, efficient management 

and knowledge were examined and analyzed across the different backgrounds of the donors. The 

findings of this study would be beneficial to various stakeholders, most importantly for the waqf 

organization itself on the use cash waqf as an alternative mean to assist the microenterprises in 

Malaysia. 
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Introduction 

 

For centuries, philanthropy has become the focus of devotion. Apparently, Islam inspires charitable 

donations that one is encouraged to donate part of his wealth as charitable. Waqf plays a significant 

role in the history of Islam from the time of the prophet to the beginning of the nineteenth. Islam 

accepted it as a legal framework. However, due to the development and funding of the state and 

government today, waqf can meet the necessities of numerous industries such as education, 

transportation facilities, creating jobs, banking, commercial and business activities and so on. 

 

Cash waqf refers to the one who is giving out some money from his properties, and then accomplish 

a waqf in the purpose of giving it to persons who are permitted to get the reimbursements from the 

return of waqf or allocating it for the community development. The fund from cash waqf financiers 

will be collected by cash waqf fund managers and the money will be invested in the real sector or in 

any Shari’ah based investment opportunities (Khademolhoseini, 2008). Subsequently, gaining the 

return from the investment, it can be distributed among poor families and also can be channeled 

through businesses and cultural progress. Then, waqf funds can provide health center and providing 
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reasonable price for medicines with appropriate quality (Masyita et al., 2005). From the economic 

perspective, waqf also can be used as an important instrument to generate economic impact or social 

benefit multiplier effect (Adam & Lahasan, 2013). Recently, however cash waqf is not practicing 

widely in the community due to debatable element in terms of its perpetuity and inalienability 

(Ibrahim et al., 2013). 

 

Malaysia is one of the fastest-growing economies in South-East Asia. Malaysia is considered to be a 

country rich in Islamic industry with its excellent performance in the aspect of Islamic banking and 

finance, and countries explore the use of numerous welfare mechanisms to improve people's lives. 

Muslims have enlarged their economic activity through the improvement of cash waqf, include easy 

loans, micro-finance, lawful profitable businesses, qard al-hasan and so on. Waqf is proven to be 

very effective for special groups to set up small companies to get rid of poverty. 

 

Mulyani, in her thesis entitled “Pengelolaan Wakaf Produktif di Yayasan Perguruan Tinggi 

Nahdlatul Ulama’ Surakarta”, she has researched further about the management of productive waqf 

in this foundation which begins in 2009, that becomes a sample project in productive waqf from The 

Department of Religion and BWI (Badan Wakaf Indonesia). The result is that the waqf in this 

foundation used as buildings and agricultural lands, also for educational purposes. Indriarti 

Karmiladewi, in her thesis entitled “Manajemen Wakaf Produktif (Studi Kasus di PDHI Yogyakarta 

Tahun 2004-2007)”, she has researched further about management system of productive waqf at 

PDHI Yogyakarta. The result is explaining that waqf of land is managed by each manager in every 

places, therefore the controlling from PDHI is not maximum, even the management of waqf of land 

in PDHI is depended on government laws. In this case the difference is that she just researched about 

management system of productive waqf at PDHI Yogyakarta, and in this main our research will be 

cash waqf for business. 

 

Maisyaroh, in her thesis entitled “Manajemen Dana Wakaf Tunai Untuk Pengembangan Lembaga 

Pendidikan Islam  (Studi Pada Baitul Maal Hidayatullah (BMH) Cabang Malang)”, she has 

researched further about management system of cash waqf in developing of Islamic education 

institution which managed by BMH in Malang especially Islamic institution of Ar-Rohmah for girl 

in Malang. Nurul Iman, in his master thesis entitled “Wakaf Dan Kemandirian Pendidikan (Studi 

Pengelolaan Wakaf di Pondok Modern Darusslam Gontor Ponorogo)”, he has researched further 

about management of waqf and self-sufficient of education in Darussalam Gontor. There are 

contemporary jurists who recognized the cash waqf due to its multiple benefits to the community. 

According to Tahir Sabit (2011) the contemporary jurists explained that cash waqf is different from 

fixed property as it is movable property as well as provide cash facility. Besides, cash waqf is the 

best way to the joint waqf which may finance to the giant projects for the social benefits. Thus cash 

waqf create revenue from invested cash waqf and contribute to the economy as well. In addition, the 

utilization of cash waqf will bring social benevolent by improving social lives of the particular 

community.  

 

Literature Review 

 

It is very significant to have knowledge on cash waqf in order to know the purposes of making waqf. 

It is still very low level of understanding the use of cash waqf among Muslims. The significance of 

enlightening cash waqf knowledge among Muslims is due to the factors of the growth of cash waqf 
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instrument and the indispensable of expansion of the waqf institutions in order to improve the 

finances in particular society and overall in the country. Siswantoro & Dewi (2002) found that due to 

lack of knowledge among Muslims on cash waqf. As a result, cash waqf is still considered as an 

unproductive instrument for financing in Indonesia. As many believe that waqf is only limited to 

fixed assets and properties such as land and buildings. Laldin (2005) and Asyraf (2011) also found 

that in Malaysia the literacy on cash waqf is still narrow.  

 

People often tend to not accept new things as the first impression takes place, cash waqf was firstly 

practiced in the fifteenth century during the Ottoman Empire (Cizakca, 2004). However, many still 

question its permissibility although in 2007 Malaysian Fatwa Council (MFC) has given the 

permission to use of cash waqf as a trust fund established with money to support services to people 

in the name of Allah the most gracious, where the gifted money is transferred to the borrowers to be 

piously spent or socially invested. Toraman et al. (2004) mentioned that waqf also refer to durable 

assets, the benefit of which can be benefited without consuming the precise assets. Till now, the 

question of cash waqf perpetuity is of a hot discussion. However, many developments have been 

done to evolve cash waqf to the level of practice in the current modern financial system especially in 

Malaysia (Haslindar Ibrahim, 2013). 

 

Among the Muslim society it is found that the literacy on waqf and cash waqf and their participant in 

waqf are still lack behind and their perceptions on waqf is only for land and asset or property 

(Chowdhury et al., 2011) it is obvious that the Muslims mainly have not participated in cash waqf 

due to their initial perception about it since this new approach has not been given huge attention by 

Muslim scholars. Ab. Aziz, Johari and yusof (2013) opined that cash waqf is more dynamic 

compared to traditional immovable waqf properties as it is in the form of liquid. Hence it is to be 

understood that there is certainly have differences between cash waqf and tradition waqf system. It is 

also different from sadaqah jariah which may create similar opportunity towards users to get benefits 

from it (Kahf, 2003).  

 

In recent years it is obvious that the revolution in Islamic financial industry is able to change the 

perception of the community concerning waqf and its tradional system of usage.  Consequently, 

nowadays the banks can collect the cash in the purpose of investment which specified by the donors 

and the profit from investment is distributed or channeled for specific will by donors. Cash waqf not 

only fulfilling the needs of the society but it also fulfil the objective of shariah (Al-Ghazali, 1937). 

 

Lammam and Gabler (2012) mentioned that spiritual connection is a significant social element of 

giving charity. Other faiths espouse giving charity as an ethical responsibility; some beliefs even 

decree their devotees contribute an itemized fixed proportion of their yearly earnings. Thus, religious 

association is an important indicator of whether or not people will donate to charity (Jackson, 

Bachmeier, Wood, & Craft, 1995). Lammam and Gabler (2012) cited Gittell and Tebaldi (2006) and 

showed that jurisdictions with high percentage of the population that have religious associations 

show high levels of assistance. According to Osman, Htay, and Muhammad (2012), religiosity may 

affect the act of giving cash waqf, whichcan be defined as essential motivation of waqif. Islam views 

religion as faith“iman,” action “amal,” and worship “ibadah,” which is a triple mandate. Background 

of the donors’ factor is considered significant in determining to donate of cash for business. The age, 

gender, education and income also effect on a person’s making benevolent charity. 
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Recently the role of cash waqf for financing small enterprises has become to an acknowledged 

influence as observed in the shift of the scholar’s attention to this field which directly exaggerated 

the awareness of people towards it. There are several benefits and recompenses by using of cash 

waqf (Antonio, 2002). Firstly, to make cash waqf it does not require so much of wealth thus it seems 

to be easier for less earning people to donate for cash waqf. Secondly, with the use of cash waqf 

fund it can be generated more funds in future to provide more liquidity for micro businesses. 

Thirdly, the cash waqf fund can be used for various purposes with the help of waqf institutions by 

providing scholarship for needy students, small enterprises to boost up their businesses and so on. 

Lastly, cash waqf fund may reduce the dependency of the Islamic financial institutions on the 

government funds by using cash waqf funds.  

 

Another study showed that a higher income earners or donors are more willing to make cash waqf 

compared to low and middle income earners due to having more responsibilities to their families to 

fulfil their basic needs and necessities (Ridhwan et al., 2013). However, cash waqf is not a newly 

introduced in the Islamic financial system as it is being practice by many Islamic countries such as 

Egypt, Turkey and others. By utilizing the waqf abandoned lands and properties and cash waqf funds 

may support Islamic economy as well as in education and micro businesses.   

 

Efficiently management of waqf items is considered an important factor in determining donors’ to 

donate cash waqf.  The donors are usually willing to donate their money to nonprofit institutions as 

they believe that the donated amounts will be managed efficiently and will be used properly. The 

donors will be more willing to donate if the management of the institution shows the accountability 

and more transparency on the use of donated money. Karim (2010) found that in Bangladesh it is 

still lack behind on the use of waqf properties by the waqf management. Consequently, donors are 

not much aware of the utilization waqf assets and being less motivated to make more waqf for the 

social benefits. On the other hand, in Malaysia the waqf assets are managed by particular state 

religious council as trust holder.  

 

Therefore, the management body of the state religious council should have enough knowledge to 

manage the waqf assets or funds properly to give the motivation towards waqf donors.  Nevertheless, 

it is found that there is still lack of knowledge among waqf managers as to deferment in process for 

waqf assets lawfully by the state religious council (Chowdhury et al., 201a). Because of improper 

management donors are tend to channel their money directly to needy people as well as donors are 

less willing to underwrite to cash waqf (Aziz & Johari, 2015). That is why a proper management of 

cash waqf funds will attract potential donors to donate their cash for social development in the 

community. 

 

Siswantoro and Dewi (2002) in Indonesia and Laldin (2005) and Asyraf (2011) in Malaysia shows 

that the knowledge and understanding of waqf among Muslims are still low in both countries. Their 

understanding is only limited to donations for building mosques and graveyard sites. Donors are not 

aware that they can offer more diverse contribution in waqf than with zakah and sadaqah. 

 

Promotion is an important factor which contributes to the donors’ perception to make cash waqf for 

business purposes. Promotion is one of the best ways to draw the attention of the potential and actual 

customers (Ennew, 2004). As cash waqf is comparatively a new financial instrument among the 
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entrepreneurs and also Muslim community. So waqf organizations need to promote the benefits of 

cash waqf and its implication (Norazlina & Abdul Rahim, 2011).  

 

In Malaysia, certainly cash waqf plays an important role to develop the society and a potential means 

for developing microenterprises. Muhammad Salleh (2009) counted that if every Malaysian Muslim 

adults donated only RM1 per day or RM30 per month it would have been collected around RM4.3 

billion in one year period.  He also counted that it could be collected RM7 million for cash waqf 

fund which can provide huge financial support to the Muslim society. Baharuddin Sayyin et al. 

(2006) also explained that the implication of cash waqf through Selangor Waqf Shares Scheme, 

which shows a high potential of growth. This scheme has encouraged Muslims to contrivance waqf 

via cash money while purchasing share units offered by the Selangor State Religious Council 

(SSRC). Therefore, the activities such as talks in the Masjid, running campaign for waqf awareness 

to the society are highly suggested to fulfil the main objective of cash waqf.  

 

Methodology 

 

This research employed quantitative analysis. The first phase began with the theoretical background 

and a literature review to develop the conceptual framework and to identify the suitable variables. 

Questionnaires related to the research objectives were then constructed. The second phase involved 

with questionnaires where respondents filled up the questionnaires based on their suitable answers. 

Total of seventy questionnaires were randomly distributed among Muslims. Two types of survey 

methods were used. The first method was an online questionnaire through Google document and the 

second method used to collect face to face survey questionnaire. The respondents were both 

Malaysians and internationals and included those who have previously donated cash waqf and also 

have the potential to donate for cash waqf. Questionnaire was both in Malay and English language. 

The questionnaires were divided into several parts based on variables such as knowledge on cash 

waqf, management of cash waqf, promotion, background of respondents and spiritual satisfaction. 

The collection of data for this study had been started on November 5, 2017 and finished on 

November 20, 2017. Out of 100 questionnaires there were only 70 questionnaires were chosen to 

examine the data for cash waqf. So, it refers the majority percentage of the respondents. Every 

questionnaire took about 5-7 minutes by donors to complete it based on their suitable time.  

 

Findings and Discussion  

 

We conducted an online survey questionnaire and received 70 distributed surveys. Below, table 1, 

showed different categories were involved in the study 64% were male and 26% of the respondents 

were female, and it’s clear that the majority of the respondents were male. The numbers of married 

and unmarried categories are same. All categories are highly educated and 74% are graduate and 

well aware of cash waqf. This also means they were enough knowledgeable to understand the 

questions they were asked in the survey questionnaire. The survey respondents concentrated between 

24 and 34 years old are 66%. Most income of categories is below 3000 RM at 56%. From the age of 

categories and economic situation, we can see respondents have the financial ability to participate in 

business waqf, especially potential donors. Therefore, we get data from profile of the respondents is 

scientific and of positive significance, it is good for us to get meaningful inferences.  
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Table 1: Demographic Profile of Respondents 

 

Categories Frequency Percentage % 

Gender   

Male 45 64 

Female 25 36 

Marital status   

Married 35 35 

Unmarried 35 35 

Education   

Bachelor 18 25 

Postgraduate 52 74 

Age   

Below25 14 21 

24-34 45 66 

35-44 7 10 

45-54 2 3 

Income in RM:   

Below 3,000 39 56 

3,000- 5,000 21 30 

5,000- 10,000 7 10 

10,000- 20,000 2 3 

20,000 and Above 1 1 

 

Descriptive Analysis of Knowledge of Cash Waqf 

 

Table 2, below shows the survey results of the respondents’ feedback on their knowledge of cash 

waqf. Based on the overall means (M= 3.5833, SD=0.7184), it shows that the respondents answer 

were slightly above 3 on a scale of 1 to 5. This shows that the respondents have some idea of cash 

waqf, as they generally have heard of it before but might not necessarily have an in-depth 

information regarding it. Most respondents generally do not see waqf as similar to zakat and sadaqah 

(M=2.74, SD=1.53) and do not see traditional waqf as the same with cash waqf (M = 2.92, SD 

1.407). Although cash waqf is with traditional ones in terms of the items to be given, the concept 

behind it (i.e. perpetuity, usage etc.) is the same.  

 

Table 2: Knowledge of Cash Waqf (KW) 

 

 N Mean Std. Deviation 

KW1 70 2.7429 1.53873 

KW2 70 2.9286 1.40724 

KW3 70 3.9571 1.35599 

KW4 70 3.6143 1.41721 

KW5 70 3.8714 1.46378 

KW6 70 4.3857 1.18313 

Valid N (list wise) 70   
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Descriptive Analysis of Background of Donors 

 

Next, table 3, shows the respondents feedback on the background of donors and how it influences 

them in their perception of cash waqf. Based on findings, the overall mean is (M=3.5833, 

SD=0.71846). Most respondents agree that their faith (M=4.5, SD=0.928) inspires them to give out 

cash waqf. They are very close to agreeing that their earnings (M=3.9, SD=1.264) would influence 

them to give out cash waqf, however they are rather indifferent with regards to other determinants 

such as occupational environment (M=3.6, SD=1.255), and society and surrounding (M=3.74, 

SD=1.30). They agree however, that their educational background does influence them to give waqf 

(M=4.387, SD=1.08). Respondents generally have not given cash waqf before (M=2.88, SD=1.479).  

 

Table 3: Background of Donors 

 N Mean Std. Deviation 

BD1 70 3.7571 1.30146 

BD2 70 3.9000 1.26434 

BD3 70 3.6000 1.25571 

BD4 70 4.3857 1.08070 

BD5 70 3.7429 1.30424 

BD6 70 2.8857 1.47975 

BD7 70 4.5286 .92817 

Valid N (list wise) 70   

 

Descriptive analysis on Spiritual Satisfaction 

 

Table 4, below indicates the respondents’ perception towards the ‘spiritual satisfaction’ predictor. 

Again, as far as the overall mean is concerned (M = 4.6143, SD = 0.61043), the respondents’ answer 

is concentrated around the value of 4 out of a maximum value of 5 on a scale. This signifies the 

respondents’ indifference about spiritual satisfaction about cash waqf. In other words, it shows that 

Donour perception about riba  (interest) is not  involved in cash Waqf (M = 4.80, SD = 0.67244), 

and cash waqf is free from the element of maysir (M = 4.4714, SD = 1.01755), cash waqf is an 

Islamic concept based on Islamic Shariah (M = 4.6571, SD = 0.88278) and they find spiritual 

strength by giving out cash Waqf (M = 4.5857, SD = 0.84258), and also feel inner peace and 

harmony by giving out cash waqf (M = 4.50, SD = 1.00362). On the other hand, participants indicate 

their agreement on the all statement that asks about their preference on spiritual satisfaction of cash 

waqf, meaning the public seems know or have a good understanding on cash waqf. 

 

Table 4: Spiritual Satisfaction (SS) 

 

 N Mean Std. Deviation 

SS1 70 4.7714 .64091 

SS2 70 4.6429 .85186 

SS3 70 4.4714 1.01755 

SS4 70 4.4857 1.01785 

SS5 70 4.8000 .67244 
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SS6 70 4.6571 .88278 

SS7 70 4.5857 .84258 

SS8 70 4.5000 1.00362 

Valid N (list wise) 70   

 

Descriptive Analysis on Management of Cash Waqf  

 

Table 5, below indicates the respondents’ perception towards the ‘management of cash waqf’ 

predictor. Again, as far as the overall mean is concerned (M = 4.61735, SD = 0.69896), the 

respondents’ answer is concentrated around the value of 4 out of a maximum value of 5 on a scale. 

This signifies the respondents’ indifference about management of cash waqf. In other words, it 

shows that donor perception about cash waqf fund should be given for micro businesses  is the least 

of all (M = 3.90, SD = 1.25282), and most of them prefer to the transparency of cash waqf (M = 

4.4429, SD = 1.01633), on the other  are prefer that the management cost should be covered by profit 

from cash waqf investment  (M = 4.3143, SD = 1.09733) and they also believe that efficient cash 

waqf management helps to run the businesses smoothly (M = 4.2857, SD = 1.14389), and also 

believe that it will help to reduce the financial risks in micro businesses (M = 4.1714, SD = 

1.15434). On the other hand, participants indicate their agreement on the all statement that asks 

about their management of cash waqf, meaning the participants are familiar on cash waqf. 

 

Table 5: Management of Cash Waqf (MC) 

 

 N Mean Std. Deviation 

MC1 70 4.0429 1.19705 

MC2 70 4.0571 1.16576 

MC3 70 3.9000 1.25282 

MC4 70 4.3143 1.09733 

MC5 70 4.1714 1.15434 

MC6 70 4.2857 1.14389 

MC7 70 4.4429 1.01633 

Valid N (list wise) 
70   

 

Descriptive analysis on Promotion  
 

Below table 6, shows the respondents’ perception towards the ‘promotion of cash waqf’ predictor. 

Overall mean (M=3.2020, SD=.86247), the respondents’ answer is concentrated around the value of 

3 above out of a maximum value of 5 on a scale. This signifies the respondents’ indifference about 

promotion of cash waqf. In other words, it shows that the donors’  perception about cash waqf fund 

is that the information is widely available the least of all (M = 3.3429, SD = 1.32846), and frequency 

talks on of cash waqf in the masjid (M = 2.9857, SD = 1.24520), on the other hand, media promotes 

also took part to promote cash waqf (M = 2.9286, SD = 1.38649) and they also believe that the 

government also helps to promote cash waqf (M = 3.1000, SD = 1.32041), and many banks are 

promoting regarding cash waqf for donating in the purpose of micro businesses (M = 2.9714, SD = 

1.119141). Promotion also an effective tool to raise cash waqf fund financing in small businesses 
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M=4.5000, SD=.89685). On there are also enough campaigns and advertisements around 

(M=2.5857, SD=1.23350) on Cash Waqf. 

 

Table 6: Promotion of cash waqf (P) 

 

 N Mean Std. Deviation 

P1 70 3.3429 1.32846 

P2 70 2.9857 1.24520 

P3 70 2.9286 1.38649 

P4 70 3.1000 1.32041 

P5 70 2.9714 1.19141 

P6 70 4.5000 .89685 

P7 70 2.5857 1.23350 

Valid N (list wise) 70   

 

Conclusions 

 

Based on the analysis on the descriptive data shows that most of the donors have enough knowledge 

on cash waqf and they suggested that waqf funds should be managed by proper management body. 

So that the receivers of the cash waqf get benefits on the utilization of waqf fund. Furthermore, 

majority of the respondents are given opinions that cash waqf fund can be used for investment and 

financing purposes for micro businesses. In that case the donors may know where cash waqf funds 

are spending through. These kinds of opinions came due to having enough knowledge by donors on 

cash waqf and they also encourage others to give out cash waqf as a Muslim to fulfil the religious 

obligations. From the analysis it is also showed that among Muslims it is still to be believed that 

cash waqf and other traditional waqf system is just the same nature with sadaqah jariah and zakat as 

they make donation towards needy people. The practice of cash waqf and traditional waqf is not the 

same (Kahf, 2003).  

 

The findings achieved from the descriptive analysis and it is ensured that above mentioned five 

influential factors changed the donors’ perceptions on the use of cash waqf for micro enterprises in 

Malaysia. Among the five factors, spiritual satisfactions, management of cash waqf and donors’ 

background were found to be the most significant factor followed by promotion of cash waqf and 

knowledge on cash waqf of donors’. The factor knowledge on cash waqf is an important factor 

which effects to the donors; to donate their cash for financing in micro businesses as cash waqf is a 

charitable activity. Knowledge on waqf influences donors’ perception to help poor people as well as 

to improve Muslim society. A knowledgeable donor also encourage others to participate for 

financing in small enterprises 

 

The spiritual satisfaction is an inner motivational feeling which encourages individuals to do 

charitable contribution towards demanded society to fulfil the person’s religious obligation. Based 

on the Islamic faith it is believed that making cash waqf is not only for worldly purpose but it will 

also rewards in the hereafter. In the Muslim community cash waqf plays a greater role to help 

irrespective of any standard of living (Choudhury, 2011). Hence, by making cash waqf may ease the 

society from financial difficulties instead of making loan and have to repay back the loan its owner 
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or bank. It is also clear that cash waqf is holding any form of interest, uncertainty and gambling 

activity.  

 

The donors’ also have a positive perception that the efficient management of the cash waqf can 

contribute to develop Muslim community through proper management. A proper management of 

cash waqf is an important issue to the donors in order to make more cash waqf. It is also an issue for 

donors on having trust on cash waqf management (Ridhwan & Faudah, 2015). A manager of cash 

waqf plays vital role to perform his duty transparently and to make sure the investment of cash waqf 

fund being invested in shariah based compliant sector as well as provide the revenue to the 

beneficiaries accordingly.  Although it seems to have an easier way to give cash waqf to the needy 

people.  

  

The background of donors’ is also an important factor which may change the perception of donors. 

Occupation, age, educational qualification and earning play vital role to give cash waqf among 

donors.  

 

The factor is affecting to the background of donors’ perception regarding their occupation, age, 

education and income. The previous studies showed that higher earning of donors’ also influence to 

the giving of cash waqf due to the needs of micro enterprisers. Though low and middle income 

earners are less willing to give cash waqf. Getting older also encourage individuals to make cash 

waqf as compared to young age where people willing to save more than they spend. Higher educated 

people especially those who have Islamic knowledge they are more willing to make cash waqf as it 

will bring rewards in the hereafter as well as give comfort to their own community. 

 

Promotion of cash waqf also has the little contribution to influence donors to participate on cash 

waqf for financing in micro businesses. Promotion on cash waqf brings positive perception and 

awareness towards donors especially among young Muslims through numerous media, campaigns 

and talks in masjid etc. However, in order to create more awareness among Muslim society the waqf 

institutions should run campaign and conduct various talks and promote the cash waqf benefits 

(Norazlina & Rahim, 2011).  

 

This article has tried to explain about the necessity of awareness among Muslims through previous 

study as well as by choosing five important factors which are mainly knowledge on waqf, spiritual 

satisfaction, efficient management, background of donors’ and  promotion. Therefore, it assumed 

that above factors are influenced and encouraged the donors’ to donate cash waqf specifically for 

financing micro enterprises. However, by improving the management of cash waqf and waqf assets 

can bring more awareness and confidence among donors to give more cash waqf in future which will 

bring more prosper and sustainability among microenterprises and the society itself.  
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